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Zone 1
vibrant, welcoming citrus themed

1.bright & zesty wines
2.sensory aroma & Flavour category, citrus zets, mineral, floral
3.food van to pair, asian fusion | Silas Pepper & salt
4.decorative citrus palate, bunting, citrus fruits, yellow & green flowers
5.  Kids zone, citrus bob, lemonade stand



Zone 2
Rural Native Australian Themed

1.Light relaxing reds or fuller bodied white wine pairing
2.tactile sensory wall, touch and feel, textures of the bushland
3.food van to pair, Australian | Lamb Chops (Taste people)
4.decorative native australian colour scheme, eucalyptus branches,

greens and some earthy reds.
5.  Kids zone, education, match the leaves to the tree or craft a native

wreath



Zone 3
Farmers Fields Themed

1.Full bodied red wines for tasting
2.Fresh produce tasting stand
3.food van to pair, Country Australia | Burger by Sasha
4.decorative wheats, hemp bunting, summer farms
5.  Kids zone, how many balloons in the tractor, match the grains



Zone 4
Community Table Themed

1.Bottle and Glass purchase option - wines to share
2.stage to rotate bands - acoustic, jazz, hero band
3.long community table seating to relax and eat food
4.decorative rustic, relaxed, hay bales, pallets, rich colours
5.  Kids zone, egg race, sack race, jenga, lawn games



Wine tasting to be integrated into the theme.
use local produce where possible for all food vendors & sensory stations

Use loacl producers and vendors where possible

Zones 1 - 3 are all tasting only, other than food vans.
Marquee to be set in a semi circle with long community table (zone4) in the

centre

Entrance is sectioned to one end, where you purchase ticket and receive
complimentary branded FR Wine glass, tasting booklet

Exit end of festival is designed to be a warehosue checkout station.
one one side will be the wine warehouse pick & pack. on the other side will

be local vendors/producers display and warehouse pick and pack

Layout



300 guests
7 wine producers

3 food vendors
6 local growers/farmers/businesses

2 write-ups on event
5 write-ups on region

1 bus load from albany centre
full accommodation in region

enough traction & demand to repeat the event
year on year with potential to replicate in

perth

Mission
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Option 1:
Pros: central, visible, accessible, lots of surrounding parking,

intimate size
Cons; Dual roadways (safety), not an open space for design

setup, may be too small

Option 2:
Pros: ties in with vineyard, open space, visible, accessible,

variable size options
Cons: Privately owned, not looked after, may not be available

Option 3:
Pros: Kid friendly, accessible, lots of parking, enclosed, no

major roads
Cons: not visible, school grounds, may reduce walk-ins

Option 4:
Pros: Public space, visible-ish, parking available, huge space

Cons: really large space, less visually appealing for walk-ins

Location

Contingency is town hall if weather is bad



We plan on inviting and funding media to the event to:
generate earned media coverage 
increase regional awareness and brand recognition 
support producer storytelling 
showcase the diversity of the Frankland River region 
create longer-form editorial and digital features 
build ongoing media relationships 

An additional component of this visit will be to host media
and industry at each of the producers facilities over the

days leading up to the event, with a final famile at wine fest.

Engagement
By linking the festival with coordinated

producer visits and regional engagement,
the experience maximises the benefit to

wine producers and growers in the
Frankland River region, highlighting more

premium wines that the Great Southern and
WA offer.  



Expected Cost

Infrastructure [marquees, power, portable toilets, lighting, sound equipment, tables, chairs] $9700

Decorations & signage $5000

Music $4600

Operational [Liquor license, insurance, first aid, traffic control, waste collection] $5000

wine and food samples $3000

transportation [ community bus & inbound bus from albany] $6800

media & press $6000

Marketing & photography $1000

ticket sales [glasses, booklets, merchandise] $5000

$46100

Ex
penses



Proposed Contributions

Frankland River Wine Region $3000

Frankland River Producers (Frankland Estate, Lange Estate, Alkoomi Wines, Ferngrove Wines, Cerubino Wines,
Swinney Wines

$3000

Wine of Western Australia $18440

Great Southern Wine Region $3000

Frankland River Community & Resource Centre $3000

Shire of Cranbrook $16000

Ticket Sales ($6000)

Wine Sales (To Producers) ($10000)

Food Sales (to Vendors) ($6000)

$46100

Incom
e
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